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 From the earliest days of the Global Compact, we recognized that the initiative 

would only be as credible and strong as the work of our participants to advance 
the ten principles. At our launch in July 2000, the Secretary-General declared 
that “at least once a year [business participants] will post on our website 
specific examples of progress they have made, or lessons they have learned, 
in putting the principles into practice in their own corporate domains”. Over the 
years, this reporting expectation strengthened into a requirement, known as the 
Communication on Policy (COP), and became the cornerstone of our Integrity 
Measures. 

Today, with over 7,000 COPs available on our website for public review, the 
Global Compact hosts one of the largest repositories of corporate sustainability 
disclosure used by a variety of stakeholders, including the investment 
community. Amid the growth of the COP concept, many companies have 
struggled to meet their reporting deadlines – resulting in more than 1,000 
companies being removed from the Global Compact by the end of 2009.

The number of COPs submitted annually has grown steadily, with 2,452 COPs 
posted in 2009. However, with only 50% of companies meeting their COP 
deadlines, the Global Compact has increased focus on ensuring that COP 
submissions rise in line with our growing participant base – avoiding a situation 
where the initiative becomes a revolving door with new participants coming in, 
and older participant removed for failure to communicate.

A number of developments in 2009 and early 2010 have contributed to the effort 
to improve COP quantity and quality. Specific guidance in the areas of human 
rights and anti-corruption reporting have recently been released, and campaigns 
by investors around improved reporting by Global Compact businesses are 
providing powerful incentives (see “Good COP, Bad COP”, p. 63). Additionally, 
the Global Compact and the Global Reporting Initiative (GRI) agreed in May 
2010 to strengthen collaboration, with plans to provide standard reporting 
language for COPs and develop additional guidance. Looking ahead, we seek to 
better highlight the achievements of advanced participants while addressing 
the reporting challenges faced by smaller companies, especially those in less-
developed countries. 
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Learning Forum assesses 30  
“examples” submitted by companies 
at 1st year anniversary of Global 
Compact 

2010

2000

milestones

2001

2000

2002

2004

2008

2010

2003

2005

2007

2009

Global Compact calls for companies to 
publish examples of progress in existing 
communications, such as annual reports, 
not just in reports to UN

At launch, Secretary-General 
calls for participants to  

report annually on progress 
as part of their commitment 

to the Global Compact

Newly established 
Academic Network 

focuses on improving 
company examples, 
later to play role in 

reviewing COPs

COP policy is announced 
requiring annual disclosure by 
business, with the first report-
ing deadline set for July 2005

COP policy is  
enforced for  
companies in the 
initiative more than  
2 years – 38% submit 
a COP. This figure 
rises over time.

Releases “Making the  
Connection” to support use 
of GRI reporting guidelines 
to fulfill COP requirement

Investors commence annual 
project to contact companies 
regarding COP status

GRI and the Global Compact 
announce further alignment of 

reporting frameworks

The total number of COPs 
submitted exceeds 8,000

Global Reporting Initiative

The Netherlands

www.globalreporting.org
info@globalreporting.org

Cooperation 
with GRI is 
announced

New guidance  
is released to  
aid reporting  
on human rights  
and anti-corruption

COPs become 
available  
to Bloomberg 
users

Total number of 
delisted participants 
passes 1,000

Creating, Sharing and Posting a COP

The Practical Guide to the United Nations Global Compact  COMMUNICATION  
ON PROGRESS (COP) 

“Notable”  
programme is  
introduced to  
recognize  
outstaning COP  
reporting

For the first time, 
companies are removed 

from the Global Compact 
for failure to meet COP 

requirements

The CEO Water Mandate  
introduces reporting requirements
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2452   
COPs posted to the Global  
Compact website in 2009

This represents a 32% increase from 
2008. With over 5,000 business par-
ticipants in the initiative, this equates to 
an annual submission rate of 47%. This 
figure is weighed down by low submis-
sions by SMEs – which represent half of 
our participant base and consistently face 
difficulty maintaining an “active” status. 

72%    
Companies in the Global Compact 
with an “active” status

This number decreases when narrowing 
the pool to those companies that have 
been engaged in the initiative more than 
two years and, thus, have passed their 
first COP deadline. 50% of these compa-
nies remain in good standing. This figure 
varies significantly by company size, with 
64% of larger companies (with over 250 
employees) being “active” compared to 
35% for SMEs.

COP Landscape (as of 31 December 2009)

COPs submitted per year

Status of Global Compact participants

Status of participants in Global Compact more than 2 years
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22%

32% 33%

14%

167

653

898

1405

1865

2452

Active

Non-communicating

Inactive*

Active
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2004 2005 2006 2007 2008 2009

72%   

15%   

13%   

Communicating Progress  

Status
Active: A company that is in  
compliance with the Global  
Compact COP policy.

Non-communicating: A company 
that has failed to produce a COP  
within the deadline.

Inactive*: A company that has  
been non-communicating for  
more than 1 year.

Delisted: A company that has  
been inactive for more than 1 year.

* As of 1 January 2010, the inactive category was removed in order to simplify COP status. Now, companies can remain in the non-communicating category up to 2 years 
until they are delisted. Companies can submit a COP at any time to regain active status. This new status system will be reflected in the next Annual Review. 
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1043    
Total number of companies delisted 
from the Global Compact

Since enforcing the COP policy in 2005, 
companies of all sizes, sectors and re-
gions have been removed from the initia-
tive. In past years, the breakdown of del-
isted companies has matched our overall 
participant base, in terms of company size 
and region. More recently, a high percent 
of SMEs and companies from developing 
countries are non-communicating and 
subsequently delisted. 

4 out of 5    
Companies report participation has 
helped them communicate on  
corporate responsibility

A high number of participants indicate 
in the annual survey that participa-
tion in the Global Compact has helped 
their company communicate progress 
to stakeholders – with 78% rating it at 
least moderately helpful. Of those, 39% 
state that participation was significantly 
helpful, and some say even essential, to 
their ability to communicate on corporate 
responsibility. 

Top 3
Benefits of COP identified by  
companies that have reported

1. �Demonstrates active  
participation in Global Compact

2. �Motivates integration of  
commitment into core  
business	

3. �Improves corporate  
reputation

Rising Demand for ESG Disclosure
Accountability and transparency are rising on the agenda of companies, 
shareholders, and investors alike in the wake of the financial crisis, where lack 
of accurate and comprehensive disclosure allowed too many organizations to 
hide poor practices. Disclosure around environmental, social and governance 
(ESG) issues is increasingly sought by stakeholders and factored into valuation 
by the investment community. 

A key development in 2009 was the decision by Bloomberg Professional 
Services – the most widely used platform for financial professionals world-
wide – to make the content of COPs available to its users. The collaboration 
with Bloomberg is an important step to help facilitate consideration of ESG 
issues in investor decision-making. We also continue to work closely with the 
Principles for Responsible Investment (PRI) to involve asset owners in the drive 
to increase transparency and relevance of ESG information for financial valua-
tion. For example, in April 2010, a coalition of PRI investors wrote to 21 major 
companies in 14 countries asking them to improve their disclosure of bribery 
and corruption risks and avoidance measures. Additionally, for the past three 
years PRI signatories have written to chief executives of approximately 100 
listed Global Compact companies regarding their COP status (see “Good COP, 
Bad COP”, p. 63).

Achieving Quality and Inclusion
Following the rapidly increasing removal of a disproportionate number of 
smaller companies and those from developing countries for failure to commu-
nicate progress, the Global Compact began work in early 2010 to review COP 
preparation and submission procedures to ensure their suitability for all com-
panies. While not weakening the COP requirements, an updated “differentia-
tion” model is being explored that would better allow corporations of all sizes 
and from all regions to be active, reporting participants in the Global Compact. 

At an advanced level, the model would recognize participants that demon-
strate superior corporate sustainability disclosure through the COP, as well as 
aim to provide a framework for companies, financial analysts and other stake-
holders to identify extra-financial opportunities and risks. For smaller com-
panies and those less developed markets, where the rates of communicating 
progress are lowest, the differentiation model would simply provide a platform 
to promote increased transparency and accountability. Increased training and 
other support at the local level is needed to facilitate communication by these 
companies.

GRI-Global Compact Collaboration
To strengthen the quality of sustainability reporting in the corporate sector, in 
May 2010 the Global Compact and GRI agreed to further align work in advanc-
ing corporate responsibility and transparency. Under the terms of the agree-
ment, the GRI will integrate the Global Compact ten principles centrally in the 
next iteration of its Sustainability Reporting Guidelines. At the same time, the 
Global Compact will adopt the GRI Guidelines as the recommended reporting 
framework for our businesses participants. In addition to creating a report-
ing framework that will be implemented universally, the new collaboration is 
intended to provide a benchmark for financial analysts and other stakeholders 
to better analyse and identify risks and opportunities as they relate to environ-
mental, social and governance (ESG) issues.
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New Resources

Human Rights
Corporate Human Rights Reporting - An Analysis of Current Trends: 
Provides a practical guide for companies on steps they can take to improve their 
coverage of human rights as part of their sustainability reports; developed through 
extensive expert consultation over the past year. (UNGC/GRI/Realizing Rights, 2009)

A Resource Guide to Corporate Human Rights Reporting: Surveys recent 
sustainability reports by over 50 companies, examining trends in current corporate 
disclosures on human rights and highlights good practice examples as well as ongo-
ing shortcomings in reporting in this area. (UNGC/GRI/Realizing Rights, 2009)

Anti-corruption
Reporting Guidance on the 10th Principle Against Corruption:  
Equips business with a practical means to report on anti-corruption policies and 
actions comprehensively and effectively. A set off 22 reporting elements in the areas 
of commitment and policy, implementation, and monitoring are outlined in the guid-
ance. (UNGC/Transparency International, 2010)

Water
Corporate Water Accounting – An Analysis of Methods and Tools for 
Measuring Water Use and its Impacts: Assesses existing and emerging water 
accounting methods and tools being used in the private sector. Identifies six key ar-
eas in which water accounting practices can be improved through emerging practice, 
including harmonized reporting criteria. (UNGC/UNEP, 2010

WHAT IS REQUIRED

COP Requirements
A company must post a COP to the Global Compact website annually. The COP should 
be integrated into the company’s primary communication channels (e.g., sustainability 
report or financial report), however the format is flexible given our wide participant 
base. Stand-alone COP documents are often submitted by smaller companies. 

A COP must contain three elements:
1. �Statement by the CEO, or equivalent, expressing continued support for the  

Global Compact. 

2. �Description of actions: 

• �During the first five years of participation in the Global Compact, a COP must  
address activities and, if applicable, policies, which reflect the company’s  
implementation of at least two of the four issue areas (human rights, labour, 
environment, anti-corruption).

• �After five years, business participants are required to address all four issue  
areas. In cases where a participant finds that an issue area is not relevant, an 
appropriate explanation must be provided in the COP.

3. �Measurement of outcomes using, as much as possible, indicators or metrics, such 
as those developed by the Global Reporting Initiative (GRI).
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 In 2000, as the United Nations embarked on a new century – with a range of 
new global threats and global players – the Organization took unprecedented 
steps to work with non-State actors, particularly the private sector. In the 
Secretary-General’s April 2000 “Millennium Report”, a new posture on UN 
engagement was declared: Global companies occupy a critical place in this new 
constellation. They, more than anyone, have created the single economic space 
in which we live; their decisions have implications for the economic prospects of 
people and even nations around the world.

Not long after this pronouncement, in July 2000 the UN formally launched the 
Global Compact initiative as well as the first ever “Guidelines on the Cooperation 
between the United Nations and the Business Community”. At the end of the 
year, the General Assembly affirmed this new position in its resolution “Towards 
global partnerships”, stressing that enhanced cooperation with the private sector 
could help ensure that globalization becomes a positive force for all.

Ten years on, private sector collaboration is a common and increasingly 
sophisticated mechanism used across the UN system for addressing priority 
challenges, especially linked to the Millennium Development Goals (MDGs). Early 
days of skepticism within the UN have been replaced by an understanding that 
the participation of the private sector – through responsible business practices 
and partnerships – is essential for achieving UN goals. The Global Compact has 
worked since its inception to help bring about this shift in mindset – by bringing 
committed business leaders together with government, civil society and the UN 
to work towards common causes, both locally and globally.

In 2009 and early 2010, the Global Compact worked with numerous UN entities 
to strengthen business relations by sharing good practices and lessons learned, 
and developing new resources and tools. Initiatives include the UN Private 
Sector Forum, revision of UN guidance for working with business, development 
of a new partnership website, and convening the annual meeting of UN private 
sector focal points. Among these, the revised “Guidelines on Cooperation 
between the United Nations and the Business Sector” and the UN-Business 
website are milestones, and essential to the modernization of the organization. 
The Global Compact will continue to play a central role in facilitating and 
advancing the UN-Business agenda at the system level, in accordance with our 
General Assembly mandate.



Secretary-General’s Millennium Report 
“We the peoples” sets the tone for new 

era of UN collaboration: 

...the United Nations must be opened up 
further to the participation of the many 

actors whose contributions are essential 
to managing the path of globalization …

Global Compact launches at  
UN Headquarters New York on 26 July

“Guidelines on Cooperation  
between the United Nations and  
the Business Sector” are issued

First General Assembly (GA) resolution 
on topic “Towards global partnerships” 

(A/RES/55/215) stresses enhanced coop-
eration with business and requests that 
Secretary-General submit a report the 

following year to the GA

2010

2000

milestones

2004

2006

2010

2008

2001

2000

2003

2002

2005

2007

2009

Secretary-General submits 
report and GA adopts 

resolution (A/RES/58/129) 
under the item “Towards 

global partnerships”

First UN Private Sector Forum  
focuses on food sustainability and 
the MDGs, brings together chief 
executives with government leaders  

Towards global partnerships

The item “Towards global partnerships” is 
placed on the agenda of 56th GA, and considered 
every two years thereafter. As part of the item, 
the Secretary-General submits a report to GA on 
“Cooperation between the United Nations and all 
relevant partners, in particular the private sec-
tor” on a biennial basis providing input towards a 
GA resolution on the item. Global Compact has 
responsibility for development of the report.

GA resolution (A/RES/56/76) encourages the 
private sector to accept and implement the 
principle of good corporate citizenship

“Building Partnerships, Cooperation between  
the United Nations system and the private  
sector” provides an overview of activities to  
date and makes the case for more collaboration

“The Right Road Report” 
explores how the UN can better 
internalize the Global Compact 
principles, leading to efforts in 

facilities management, procure-
ment and staff pension fund

 “UN-Business Focal Point” Electronic Newsletter 
launched to foster better information exchange and 

learning on partnerships across the entire UN system, 
subsequently released on quarterly basis

FOOD SUSTAINABILITY 
A GUIDE TO PRIVATE SECTOR ACTION

Secretary-General submits report and GA 
adopts resolution (A/RES/62/211) under 
the item “Towards global partnerships” 

Second UN Private Sector 
Forum on climate change 
convenes business and civil 
society leaders with govern-
ment to convey support for a 
global climate agreement 

�● �business.un.org is launched, marking 
the first UN-Business partnership 
gateway for matching private sector 
resources with UN needs. 

�● �Secretary-General submits report and 
GA adopts resolution (A/RES/64/223) 
under the item “Towards global  
partnerships”

UN System Private Sector Focal 
Points Meeting convenes staff 
from across the UN, to be held 
on regular basis with meetings 
in 2006, 2008 and 2010

“Business UNusual: Facilitating 
United Nations Reform through 
UN-business partnerships” 
concludes that partnerships are 
complementary to conventional 
instruments of cooperation and 
development

Secretary-General submits 
report and General Assem-
bly adopts resolution (A/
RES/60/215) under the item 
“Towards global partnerships”

New resources 
seek to advance 
UN-business 
partnerships

Revised “Guidelines on 
Cooperation between the 
United Nations and the 
Business Sector” are issued 
by Secretary-General
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UN Leadership Forum on Climate Change
At this second annual forum, nearly 200 leaders of global business and civil society met with 
Heads of State and Government in September 2009 to convey a clear message on the need for 
a global climate agreement. Organized by the Global Compact in collaboration with a broad 
group of UN agencies, funds and programmes, the event featured discussions on key issues 
including water and food security, energy solutions, financing, disaster preparedness and risk 
reduction, and sustainable enterprises and decent work. Dozens of commitments and partner-
ships were announced and several publications were released. Forum participants issued a 
joint declaration calling for “a new level of leadership” on climate.

UN Partnership Gateway:  
business.un.org
Launched in January 2010, business.un.org 
marks the first online gateway to match 
business resources with the needs of the UN 
around humanitarian crises and long-term 
partnerships. Businesses seeking to contribute 
to UN work can browse available humanitar-
ian needs and partnership opportunities on 
the site, or submit ideas for collaboration. In 
the wake of the disaster in Haiti, business.
un.org was used by companies around the 
world to support UN efforts by pledging cash 
and in-kind contributions, including medical 
supplies, logistics support, food and water, 
shelter and communications equipment. 

The site is a joint effort of more than 20 
UN organizations, coordinated by the Global 
Compact and the Office for the Coordination 
of Humanitarian Affairs. business.un.org was 
developed in close collaboration with Global 
Hand, a Hong-Kong-based NGO specializing in 
matching services for non-profit and for-profit 
organizations, with project funding by the UN 
Foundation.

Revised “Guidelines on  
Cooperation between the United 
Nations and the Business Sector”
Developed in 2000 as a common framework 
for UN-business collaboration and to help 
uphold the integrity and independence of the 
UN, the Secretary-General signed and issued 
the revised Guidelines in November 2009. 
They were updated to reflect the experiences 
of the Organization in recent years and to 
place greater emphasis on impact, transpar-
ency, accountability and sustainability of 
business partnerships. Chaired by the Deputy 
Secretary-General, the Global Compact coor-
dinated and supported the revision process, 
which involved over 30 UN entities.

Secretary-General’s Report on  
UN-Business Cooperation
The Secretary-General’s report on “Enhanced 
cooperation between the United Nations and 
all relevant partners, in particular the private 
sector” (A/64/337) was presented in November 
2009, and highlights the need for sustainable 
business practices and broader UN-private 
sector engagement in light of global chal-
lenges. It concludes that the UN is “well-po-
sitioned to bring private sector engagement 
to the next level and significantly enhance 
its contribution to the goals of the Organiza-
tion”. The Global Compact is responsible for 
development of the report, with the next one 
due in 2011.

General Assembly Resolution 
The General Assembly adopted a resolution 
(A/RES/64/223) in December 2009, reaffirming 
the critical role of business in supporting UN 
goals and stressing the importance of a values-
based approach when engaging business. 
The resolution recognized the role played by 
the Global Compact Office to strengthen the 
capacity of the UN to partner strategically with 
the private sector, and additionally recognized 
for the first time the Principles for Responsible 
Investment and the Principles for Responsible 
Management Education, both established with 
the support of the Global Compact.

UN Private Sector  
Focal Point Meeting
More than 100 representatives gathered in 
April 2010 to discuss how to leverage the 
private sector contribution to advancing the 
MDGs. The importance of improving collabo-
ration across the UN system was emphasized 
as a means of ensuring integrity and brand. 
Based on lessons learned following the earth-
quake in Haiti, special attention was placed 
on collaboration with the private sector in 
the wake of disasters and emergencies. 
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Through the Foundation for the Global Compact, business participants financially 
support the UN Global Compact. All companies participating in the initiative are 
asked to make an annual voluntary contribution. 

In 2009, donations to the Foundation helped fund a number of important 
programmes, events and publications, on a wide range of topics including Human 
Rights and Anti-Corruption, Local and Regional Network meetings, and the CEO 
Water Mandate and the Caring for Climate initiatives, and IT infrastructure 
projects. 
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Over US$ 100,000

SAP AG•	

US$ 20,000 – US$ 99,999 

�BSH Bosch und Siemens •	
Hausgeräte GmbH

Broad Air Conditioning•	

Companhia Vale do Rio Doce•	

�German Global Compact •	
Network

Nestle S.A.•	

SK Telecom•	

The Coca-Cola Company•	

The Dow Chemical Company•	

Unilever•	

US$ 10,000 – US$ 19,999 

Accenture•	

�Adecco Management and •	
Consulting SA

Allergan•	

AMEC plc•	

Atlas Copco AB•	

Aviva plc•	

AXA•	

Banco Bradesco S.A.•	

BHP Billiton•	

CA, Inc•	

�China Mobile  •	
Communications Corporation

�China National Offshore Oil •	
Corp. (CNOOC)

�Chocoladefabriken Lindt & •	
Sprungli AG

�Commonwealth Bank of •	
Australia

�Companhia Energetica de •	
Minas Gerais

�Consolidated Contractors •	
Company

Danfoss Group•	

Danske Bank Group•	

De Beers•	

Deutsche Telekom AG•	

DHV Group•	

DSB•	

Enel•	

ENI•	

Fairmount Minerals•	

FDB•	

FLSmidth & Co A/S•	

Fuji Xerox Company Ltd.•	

GDF Suez•	

Gemalto SA•	

General Mills•	

Goldcorp•	

H. Lundbeck A/S•	

Hewlett-Packard Company•	

ICA AB•	

IKEA Group•	

Infosys Technologies Ltd•	

Intel Corporation•	

JCPenney•	

KPMG International•	

Lenovo•	

Levi Strauss & Co.•	

Lonza Group Ltd•	

Nalco Holding Company•	

Newmont Mining Corp•	

Nexen Inc.•	

NKT Holding A/S•	

Norsk Hydro ASA•	

Novartis International AG•	

�Oceanic Bank International •	
PLC

PetroChina Company Limited•	

Rabobank Group•	

Rosy Blue•	

SABIC Innovative Plastics•	

�Shanghai Baosteel Group •	
Corporation

Siemens AG•	

Sika AG•	

�Skandinaviska Enskilda •	
Banken AB

Snam Rete Gas S.p.A.•	

Sociedades Bolivar S.A.•	

Syngenta International AG•	

Tata Steel•	

Tetra Pak Group•	

The Davis Service Group Plc•	

TORM•	

Total•	

UBS AG•	

Woolworths Limited•	

US$ 5,000 – US$ 9,999

A.S. Pindel Corp.•	

Access Bank Plc•	

Aegean Airlines S.A.•	

Aktiebolaget SKF•	

�Aluminum Corporation of •	
China

Bank Leumi Le-Israel B.M.•	

Broedrene Hartmann A/S•	

Business Post Group Limited•	

�Caja de Ahorros y Pensiones •	
de Barcelona (La Caixa) 

Camfil farr•	

�Cerveceria Nacional Domini-•	
cana, C. por A.

Chr. Hansen A/S•	

City Developments Limited•	

Clas Ohlson AB•	

�Copagaz Distribuidora de Gas •	
Ltda- Grupo Zahran 

Corio N.V.•	

Deutsche Post DHL•	

�DiGi Telecommunications •	
Sdn Bhd

DnB NOR ASA•	

Ducati Motor Holding S.p.A.•	

Ernst & Young AG•	

Ferraz Shawmut•	

Fonds de solidarite FTQ•	

Fourlis Holdings SA•	

Gas Natural SDG, S.A.•	

�GSM Kazakhstan OJSC •	
Kazakhtelecom LLP

Hager SE•	

JSC Polymetal•	

Karl Storz GmbH & Co. KG•	

Koc Holding•	

LEGO A/S•	

�Mansour Manufacturing •	
& Distribution Group of 
Companies 

Marshalls plc•	

Mittal Steel Zenica Ltd.•	

Mobilitas - AGS Holding•	

Nordjysk Elhandel A/S•	

Novo Nordisk AS•	

�Oil and Natural Gas  •	
Corporation

Pentland Group Plc•	

PricewaterhouseCoopers•	

Proactiva Medio Ambiente•	

PT Rajawali Corporation•	

Ramboll Group•	

�Redes Energeticas Nacionais, •	
SGPS, SA

Sanofi-Aventis•	

SBS•	

SINTEF•	

�Steel Authority of India •	
Limited

�Sumitomo Chemical  •	
Company

Sund & Baelt Holding A/S•	

Symantec Corporation•	

Thales•	

The Rezidor Hotel Group•	

Transurban Group•	

Van Lanschot Bankiers NV•	

VST, AB•	

VUB, a.s.•	

Westpac Banking Corporation•	

US$ 1,000 – US$ 4,999 

888 Holdings plc•	

Agbar - Sociedad General•	

�Arab Center for Engineering •	
Studies (ACES)

Aviva Sigorta AS•	

Avon Cosmeticos Ltda.•	

�Banco Comercial  •	
Portugues S.A.

Bayer AG•	

�Beraca Sabara Quimicos e •	
Ingredientes Ltda.

Cadbury•	

Centrica plc•	

�China International Council •	
for the Promotion of Multina-
tional Corporations (CICPMC)

CNP Assurances•	

Coca-Cola Enterprises Inc.•	

Firmenich•	

Fuluhashi Corporation•	

Groupe La Poste•	

H & M, Hennes & Mauritz AB•	

infeurope S.A.•	

Invest for Children•	

Itaipu Binacional - Brazil•	

Macondo•	

Mane•	

�Motor Oil - Hellas - Corinth •	
Refineries S.A.

Nefab Group•	

�Oesterreichische  •	
Kontrollbank AG

PepsiCo, Inc.•	

PerkinElmer, Inc.•	

Royal Dutch Shell plc•	

Saint-Gobain•	

Sirti SpA•	

Sungjin Geotec Co., Ltd.•	

Tolaram Corporation Pte. Ltd.•	

Wilmar International Limited•	

US$ 500 – US$ 999 

A. Raymond•	

AAR Holdings Ltd.•	

Abreu Advogados•	

AC Tecnibat S.A.•	

AC Tecnibat S.L.•	

ACS audiovisual solutions•	

�Advanced Chemical  •	

Industries Ltd - ACI

Aequator Groen & Ruimte•	

Agrani Bank•	

Agrofiel•	

Agrovet Market S.A.•	

�Al Marzouqi & BinSalem Fire •	
Fighting Coatings LLC

Alex and Gross•	

Alfadel Group•	

Alphaville Urbanismo S.A.•	

Alta ehf.•	

Altran Italia SpA•	

Amara Brasil Ltda.•	

Amathus Public Ltd•	

Amoria Bond Limited•	

ANKSAN BESICILIK A.S•	

APS Holding Spa•	

�Arab Company for White •	

Cement

Armor•	

Arval Service Lease SA•	

ASN Bank•	

Atlantic Grupa•	

AUXEL•	

AXES Management•	

Axis Communications AB•	

Axon cable SAS•	

Balnak Logistics Group•	

Banco Santander Peru S.A.•	

�Barangaroo Delivery  •	
Authority

Bech-Bruun•	

�Berlin Chemie Menarini Baltic •	
UAB

BETC Euro RSCG•	

Biblomodel, SA de CV•	

Borch Textile Group A/S•	

Bow Industrial Co.•	

Bull & Co Advokatfirma AS•	

Butler A.S.•	

�Cabo Verde Telecom  •	
(CVTelecom)

Cafes Malongo•	

Caja Rural de Toledo•	

Capital Legal Solutions, LLC•	

Carey and Allende•	

�Cartay Productos de Acogida •	
S.A.

Celer Soluciones, S.L.•	

�Cementarnica USJE - AD •	
Skopje

�Central Warehousing  •	
Corporation

�Centre International De •	
Development Clinique LTEE 
& GROUP 

�Changsha Huaneng Auto-•	
matic Control Group Co., Ltd

�Chia Sing Fasteners  •	
Industrial Suzhou Co., Ltd

�CIKEL BRASIL VERDE  •	
MADEIRAS LTDA

CIWI GmbH•	

Clinica Las Condes S.A.•	

Cloetta AB•	

CMO Srl•	

Columbit (Pty) Ltd.•	

Comel S.P.A.•	

�Companhia de Agua e Esgoto •	
do Ceara

�Compania Energetica del •	
Tolima - Enertolima S.A. ESP 

CompuMe•	

�Condor Building  •	
Contracting LLC

Cool House•	

Cosmos Aluminium•	

CPT AG•	

�Crystal Window & Door •	

Contributions totaling US$1.7 million were received in 2009 thanks to generous support by the following companies:
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Systems, Ltd.

CSP•	

�Cybersonic  •	
Constructions Lda.

Cypri Cola Co. Ltd.•	

Danimex Communication A/S•	

Davey Bickford•	

Davis & Shirtliff Ltd•	

Deloitte South Africa•	

Digicore Limited•	

Dinuy•	

Dong-il Corporation•	

Draka Comteq Norway AS•	

Dudalina SA•	

Echo Research Ltd.•	

ECORYS Nederland B.V.•	

Edita Sverige AB•	

effico•	

�Egyptian Transport & Com-•	
mercial Services Co S.A.E. 
(EGYTRANS) 

Eksport Kredit Fonden•	

Elite Rent-a-Car•	

EMAC•	

�Empresa Minera Inti Raymi •	
S.A.

�Enigma Security  •	
Solutions Ltd.

�Entebbe Handling Services •	
Limited

�EPAL - Empresa Portugesa •	
das Aguas Livres, S.A.

Ernesto Malvestiti Spa•	

Essilor International•	

Eternit Colombiana S.A.•	

Ethos Advisors•	

EURO OPS INTL / ICARE•	

Eurobank EFG Bulgaria AD•	

European Service Network•	

Exima•	

�Expoforma - Design Espacos •	
e Construcao, SA

F.E. Bording•	

Farmacias Carol•	

Feed & Food Additifs•	

�FERSOL INDUSTRIA E •	
COMERCIO

Finar Kurumsal•	

First Hotels AS•	

FONDACTION•	

�Foshan Huahong Copper Tube •	
Co., Ltd

Fundacao Oriente•	

�Fundación Centro de •	
Investigación de Economía y 
Sociedad CIES 

GCM Resources plc•	

Gemini Life Insurance Co.•	

Geolog International B.V.•	

Georg Jensen•	

Gertrude Saem•	

�Glezco Asesores y  •	
Consultores

�Global Alliance for Improved •	
Nutrition (GAIN)

�Goteborgs stads  •	
bostadsaktiebolag

�Gottlieb Paludan Arkitekter •	
A/S

Greencap Limited•	

Grieg Shipping Group•	

Grindeks•	

Groupe Banques Populaires•	

Groupe Cepovett•	

Groupe Henner/ GMC•	

Groupe Mecanique Decoupage•	

Growrite Substrates Pvt. Ltd.•	

Grupo Cliba•	

Grupo Los Grobo S.A.•	

GSE S.A.•	

�Guangxi Beihai Penshibao •	
Co., Ltd

�Guilin Coninst Electrical and •	
Electronic Material Co., Ltd.

H & L High-Tech Sdn. Bhd.•	

Harineras Villamayor, S.A•	

Hartmann Ltd. Koprivnica•	

Hartmanns plc.•	

Helios MPPD BV•	

Herco SP. Z O.O.•	

Holship Holding•	

Hurley Palmer Flatt•	

�Hypo Alpe-Adria-Bank AD •	
Beograd

�I.M.E. Istrumenti Misure •	
Elettriche S.p.A.

iJET International, Inc.•	

InCity Immobilien AG•	

Independence Drilling S.A.•	

�International Armored  •	
Group FZE

�International Business  •	
Leaders Forum - IBLF

Intracom Holdings S.A.•	

Intrepid Travel•	

IPBI•	

Ireland Blyth Limited•	

Istanbul Stock Exchange•	

ITDistributors•	

ITECO Oilfield Supply Group•	

IUT Global Pte Ltd•	

�Kamitec Limited Liability •	
Company

Kamza Development shpk•	

�Kazakh-German Joint Venture •	
Becker and Co.

Kenyon Repatriation Limited•	

Kinnarps•	

Kluntz A/S•	

Kohberg Bakery Group A/S•	

Kromann Reumert•	

Kummel & Co. GmbH•	

Kunshan Chaitai-Xincheng•	

�Kuo Huei Industries  •	
Sdn. Bhd.

Labaronne-CITAF•	

�Laboratorios Liomont,  •	
S.A. de C.V.

�Landis-Gyr Equipamentos  •	
de Medicao ltda

�Landsteiner Scientific,  •	
SA de CV

Leuville Objects•	

Lincoln Crowne & Company•	

Lisi Automotive•	

Longitude 174 Limited•	

M2H•	

�Malaysian Resources  •	
Corporation Berhad

MarkPlus&Co•	

Martha Tilaar Group•	

Masafi Company LLC•	

MediaCorp Pte Ltd.•	

�Mercantile Insurance  •	
Company Limited

Miele & Cie. KG•	

Moment A/S•	

�Montreux Music and  •	
Convention Centre

MYRRA•	

Nefab Group•	

�Neimeth International •	
Pharmaceuticals Plc

Nestle Adriatic d.o.o.•	

Niras A/S•	

Odontoprev SA•	

Olympus Espana, S.A.U.•	

Orsys•	

Osborne Energy Ltd•	

�Ovotherm International •	
Handels GmbH

PAC Doverie•	

Packoflove International AB•	

Pages BBDO•	

Panda Security SL•	

�Parsons Brinckerhoff  •	
Australia Pty Ltd

�PBU - Pension Fund of Early •	
Childhood Teachers 

PE International•	

�Peter Louvros Sons  •	
Consulting, Inc.

PLH Arkitekter A/S•	

Poch Ambiental•	

Poch Gestion•	

Pollpar S.A.•	

�Pranda Jewelry Public •	
Company Ltd

Primex•	

Primo Espresso GmbH•	

Proderam•	

ProFuturo•	

PROgroup•	

PT. Cedefindo•	

PT. Datascrip•	

PT. NEC Indonesia•	

�Public Investment  •	
Corporation

Rab Processors Limited•	

Rahimafrooz Batteries Ltd.•	

REEL•	

Regenersis PLC•	

Reibel (Belgium) SA•	

Rekbul A/S•	

Riko d.o.o.•	

�Rio Uruguay Cooperativa de •	
Seguros Ltda.

Robinson Low Francis LLP•	

�Rorbak og Moller  •	
Arkitekter ApS

Roxas Holdings, Inc.•	

�Royal Danish Seafood  •	
Group A/S

Rozenblit•	

�RTP Company (Singapore) •	
Pte Ltd

SAET Group•	

Saga Furs•	

�SAMA Minerações  •	
Associadas S.A.

Saybolt International•	

�SCLE Systemes pour le  •	
Ferroviaire et L’Energle 

Scott Bader d.o.o.•	

Seafast Logistics•	

Sekem Group•	

Serck Controls Ltd•	

Siemens d.o.o.•	

SITE A/S•	

Softway AG•	

Solarig•	

�Solution Managers  •	
International

Solystic•	

�South East Consortium for •	
International Development 
- SECID 

SPIRIT WHOLESALE•	

Stanbic Bank Zambia Limited•	

�Statkraft Norfund Power •	
Invest AS

�Stormport Professional •	
Services Ltd

Stormtech•	

Streamline Cartons Pty Ltd•	

Sungjoo D & D Inc.•	

Sunwing Hotels Hellas S.A.•	

�Sustainable Living Fabrics •	
Pty Ltd.

Sydsvenska Dagbladets AB•	

Tayburn Kurumsal•	

Techni As•	

Tele-Consultants, Inc.•	

The Continuum Network•	

The ESB Group LLC•	

�The Swedish Housing Finance •	
Corporation, SBAB 

�The Value Brand Company de •	
Argentina SCA

Theben AG•	

Thieme GrafiMedia Group•	

TIEL - TRANSPORTADORA•	

TIMA International GMBH•	

Tirana Konstruksion ltd•	

Trace One•	

Trafomec S.p.A.•	

�Tridonic Atco Oceania  •	
Holdings PL

�Tropical Cable and  •	
Conductor Ltd.

TruTeq Wireless (Pty) LTD•	

Uniglas i Vetlanda AB•	

Vangsgaard A/S•	

Vending Arabica, S.L.•	

Vestergaard Frandsen S.A.•	

Vigeo•	

Vioral S.A.•	

Viyellatex Group•	

�VS Vereinigte Spezialmobel-•	
fabriken GmbH & Co. KG 

VSP Technology (M) Sdn Bhd•	

WAREX spol. s r.o.•	

�Wilkhahn Wilkening & Hahne •	
GmbH & Co. KG

Wisefull Technology Ltd.•	

Witteveen Bos•	

�Zego Communications •	
Strategies

US$ 1 – US$ 499 

Actuaris•	

�Add Value Technologies •	
Comercio e Servicios de 
Informatica Ltda 

Bamburi Cement Ltd.•	

Cerantola SPA•	

Else Consultants•	

ENABLON SA•	

Gris Decoupage•	

INGECAL•	

Innovative Systems, Inc.•	

Invesport Conseil•	

Mabuhay Vinyl Corporation•	

Ruyton Girls’ School•	

�Schiel & Denver Publishing •	
Limited

Valley Fastener Group•	

�World Forum Convention •	
Center

x-act Ltd.•	

Xiring•	
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Annex A

2000

April
“We the peoples: the role of the 
United Nations in the twenty-first 
century” – this report of the UN 
Secretary-General sets the tone 
for new era of UN collaboration 
with non-State actors, especially 
the private sector. 

July 26
The Global Compact is launched 
at a High-level Meeting held by UN 
Secretary-General with approxi-
mately 40 companies attending, as 
well as influential civil society, la-
bour and employers organizations. 

September 
World leaders come together at 
UN Headquarters to adopt the 
United Nations Millennium Dec-
laration, committing their nations 
to a new global partnership to 
reduce extreme poverty.

2001 

February
First World Social Forum takes 
place in Porto Alegre, Brazil, to 
voice deep concerns and convic-
tions about the direction in which 
globalization is taking our world.

July 
Release of approximately 30 
examples of actions undertaken by 
the companies that joined at the 
launch. They form an early version 
of Communication on Progress 
(COP).

September 
9/11: “The Global Compact is 
about the values that unite us. The 
attacks were a direct challenge 
to these values – they were an 
attack on fundamental human 
rights.” Mary Robinson, UN High 
Commissioner for Human Rights 
(1997–2002) 

First Policy Dialogue deals with 
the “Role and Responsibilities of 
Business Operating in Zones of 
Conflict”. 

November
Global Compact and Global 
Reporting Initiative announce 
cooperative framework.
 
2002 

February
Policy Dialogue on Sustainable 
Development explores practical 
experiences of business in contrib-
uting to development and facing 
related challenges.

June
Academic network is established 
early, highlighting role of academia 
in advancing corporate responsi-
bility in research and, eventually, 
curricula.

August/September 
World Summit on Sustainable 
Development, “Earth Summit 
2002”, brings together tens of 
thousands of participants to focus 
the world’s attention and direct 
action toward meeting critical 
challenges, including improving 
people’s lives and conserving our 
natural resources. 

December 
Annual Learning Forum held in 
Berlin to discuss good practices 
of corporate behaviour around the 
Global Compact. 

2003

January 
Global Compact stresses that par-
ticipants should publish examples 
of work in their annual reports, 
not only in reports to the UN – a 
shift in approach that leads to the 
current “COP” concept.

May
Global Compact Policy Dialogue 
on HIV/AIDS includes call by 
employers and labour to their 
members to make HIV/AIDS a 
priority. 

June
Local Networks gather for the first 
time in Berne, later to be known 

as the “Annual Local Networks Fo-
rum”.  Representatives from over 
30 countries call for increased 
guidance on local operations. 

Policy Dialogue explores Supply 
Chain Management.

October
Global Compact opens NASDAQ: 
“The Global Compact at its core is 
about providing an ethical frame-
work to help businesses operate 
in the global economy and expand 
market opportunities in a respon-
sible way.” — NASDAQ Executive 
Vice-President
 
2004

January
Global Compact convenes 
dialogue on Transparency. The 
establishment, three months later, 
of a high-level inquiry into the UN 
Oil-for-Food programme under-
scores the urgent need for greater 
transparency and efforts to tackle 
corruption by all stakeholders.

June
Global Compact’s first Leaders 
Summit held in New York with 
more than 400 participants. At the 
Summit: 

•�Launch of 10th Principle: “Busi-
nesses should work against cor-
ruption in all its forms, including 
extortion and bribery.” 

•�Investment houses endorse 
Global Compact finance initiative 
“Who Cares Wins”, helping the 
ESG (environmental, social, and 
corporate governance) concept 
to take off globally. 

•��Communication on Progress 
(COP) policy is announced 
requiring annual disclosure by 
business, with the first reporting 
deadline set for July 2005.

December 
The tsunami of 2004 is one of 
the worst disasters in history, 
killing nearly 230,000 people in 14 

countries. The generous busi-
ness response through the Global 
Compact – donating money and 
services – leads to coordination of 
private sector support for relief and 
re-building with UN partners, nota-
bly OCHA and the UN Foundation.

2005

March
Global Compact launches “We 
Support” logo for participants as a 
way to promote their commitment 
to the initiative and raise aware-
ness of the Global Compact. 

July
COP policy is enforced for com-
panies in the initiative more than 
2 years – 38% submit a COP. This 
figure rises over time.

UN appoints Special Representa-
tive of the Secretary-General on 
human rights and transnational 
corporations

September
Global Compact releases “Busi-
ness UNusual: Facilitating United 
Nations Reform through Part-
nerships”, an assessment of the 
partnership agenda across the UN, 
finding that partnerships play a 
complementary role to conven-
tional instruments of cooperation 
and development.
 
December
UN Convention Against Corruption 
enters into force.
 
Global Compact Summit in China: 
500 international business leaders 
and representatives of Govern-
ment and civil society assembled. 
It is the largest event ever held in 
China on the topic of responsible 
business.

2006

April 
UN Secretary-General launches 
Principles for Responsible 
Investment (PRI) at NYSE with 
international funds worth USD 2 

SELECT MILESTONES 2000 - 2010
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trillion announcing endorsement. 
By 2010, PRI includes 700 inves-
tor signatories representing more 
than USD 20 trillion in assets and 
is the world’s largest responsible 
investment movement. 

June
The Global Compact Board – a 
multi-stakeholder body appointed 
by the UN Secretary-General to 
provide strategic and policy advice 
to the initiative – holds inaugural 
meeting.   

October 
Policy Dialogue on Discrimination 
and Equality in the Workplace 
hosted with ILO. 

GRI releases next version of re-
porting guidelines, “G3”, with clear 
links to Global Compact principles.

The “Stern Review on the Econom-
ics of Climate Change” is released, 
making the case for strong, early 
action on climate change and 
bringing new momentum to the 
agenda. 

2007

January
On 1 January 2007, Ban Ki-moon 
becomes the eighth Secretary-
General of the United Nations. Mr. 
Ban commits to carry forward the 
Global Compact in his first public 
address outside the UN, proclaim-
ing: The United Nations and busi-
ness need each other.

July
Second Global Compact Leaders 
Summit is held in Geneva with 
more than 1,000 participants. 
Chaired by UN Secretary-General 
Ban Ki-moon, numerous plat-
forms for future action on climate, 
water, and business education 
are launched at the Summit: Car-
ing for Climate, the CEO Water 
Mandate and the Principles for Re-
sponsible Management Education.

September
Global Compact launches new 
visual identity. 

December 
General Assembly resolution (A/
RES/62/211) renews and strength-
ens Global Compact mandate: 
“encourages the activities of the 
UN Global Compact as an innova-
tive public-private partnership to 
advance United Nations values 
and responsible business practices 
within the United Nations system 
and among the global business 
community”. 
 
2008

January
For the first time, companies are 
removed from the Global Compact 
for failure to meet annual COP 
disclosure requirements – totaling 
more than 1,000 by 2010.

September
Global financial crisis: 
While the “Great Recession” is 
estimated to have begun in 2007, 
the bankruptcy of investment firm 
Lehman Brothers is seen as a key 
event of the financial crisis of the 
late 2000s. The crisis, and subse-
quent economic downturn, puts a 
spotlight on the tenets of respon-
sible business and investment.

First UN Private Sector Forum 
seeks long-term response to 
global food crisis, endemic poverty 
– bringing together more than 100 
heads of business and civil society 
with Government leaders.

October
Global investors write to CEOs 
of 9,000 listed companies urging 
them to join the Global Compact.  

December
The Universal Declaration of Hu-
man Rights (UDHR) turns 60 on 
10 December 2008 – marked by a 
year-long campaign by the Global 
Compact to raise awareness of hu-
man rights by business globally.

Local Network launches in Sudan 
following two years of outreach 
and events to build local engage-
ment by all stakeholders – high-
lighting role as a neutral platform 

for advancing conflict-sensitive 
business practices.

2009

January
UN Secretary-General declares 
2009 the year of climate and calls 
for business to help lead the way 
to a low-carbon future. The Global 
Compact takes a number of steps 
throughout the year to show the 
ways that business can be part of 
the solution to climate challenges 
and to harness private sector 
support for a fair, balanced and 
effective global agreement.

June
Largest ever Annual Local Net-
works Forum is held in Istanbul 
with representatives from 77 
networks discussing their work 
to advance the Global Compact 
locally.

Human Rights and Business 
Dilemmas Forum is launched, 
providing a multi-stakeholder 
platform to discuss dilemmas con-
fronting companies and identify 
related good practices. The forum 
is one of a number of human rights 
resources launched during the 
year. 

September
Second UN Private Sector Forum 
on climate change convenes busi-
ness and civil society leaders with 
Government to convey support for 
a global climate agreement. 

G20 leaders meet in Pittsburgh, 
USA to focus on generating 
sustainable and balanced global 
growth following the financial 
crisis. The outcome statement 
includes a section on Core Values 
for Sustainable Economic Recov-
ery and calls for “businesses to 
support the efficient allocation of 
resources for sustainable econom-
ic performance”, underscoring the 
complementary role of voluntary 
corporate responsibility efforts to 
regulatory measures.  

December
COP15: United Nations Climate 
Change Conference held in Co-
penhagen. Results in last-minute 
political agreement, with future 
work aiming to turn this Copen-
hagen Accord into an effective 
agreement by COP16 in Mexico.

2010 

January  
UN introduces business.un.org, a 
one-stop gateway to broker UN–
business partnerships, facilitate 
donations and highlight success 
stories. The site is released just 
days after a devastating earth-
quake hits Haiti resulting in 
unimaginable suffering and loss. 
Companies around the world use 
the new site to support UN efforts 
by pledging cash and in-kind 
contributions, including medical 
supplies, logistics support, food 
and water, shelter and communi-
cations equipment.

March
The Women’s Empowerment 
Principles are launched, provid-
ing key elements for promoting 
gender equality in the workplace, 
marketplace and community.

June 
Building a New Era of Sustainabil-
ity – Third Global Compact Lead-
ers Summit in New York convenes 
1,000+ leaders from business, civil 
society and Government to elevate 
the role of responsible business 
in achieving more sustainable and 
inclusive markets. A wide range 
of new resources and projects are 
launched, including a Blueprint for 
Corporate Sustainability Leader-
ship, the world’s largest study on 
CEO views on sustainability, an 
updated Global Compact manage-
ment model, the Principles for 
Social Investment, guidance on 
responsible business practices 
in conflict-affected areas, and 
ground-breaking guidance on anti-
corruption disclosure.
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Annex B

General
Blueprint for Corporate  
Sustainability Leadership	
A new model of leadership within 
the Global Compact, designed to 
inspire advanced performers to 
reach the next level of sustain-
ability performance. Identifies 
leadership criteria linked to imple-
mentation of principles, efforts to 
support development objectives 
and engagement in the Global 
Compact. (UNGC, 2010)

UN Global Compact  
Management Model	
An updated performance model 
that guides companies through the 
process of formally committing to, 
assessing, defining, implementing, 
measuring, and communicating a 
corporate sustainability strategy 
based on the Global Compact and 
its principles. (UNGC/Deloitte, 2010) 

A New Era of Sustainability:  
UN Global Compact –  
Accenture CEO Study 2010
Provides an overview of CEO per-
spectives CEO reflections on prog-
ress to date, challenges ahead and 
the impact of the journey towards 
a sustainable economy. The report 
is based on an extensive study 
of nearly 1,000 Global Compact 
CEOs. (UNGC/Accenture, 2010)

Moving Upwards: The Involvement 
of Boards of Directors in the  
UN Global Compact
Advances understanding of board-
room engagement in environmen-
tal, social and governance issues 
and provides a roadmap for how 
companies can better integrate 
oversight of these issues into the 
board agenda. (UNGC, 2010)

Supply Chain Sustainability:  
A Practical Guide for Continuous 
Improvement	
Guidance on how to implement 
the ten principles throughout 
supply chains, including how to 
measure progress, implement a 
holistic sustainable supply chain 
approach, assess gaps and share 
common challenges and suc-
cesses. (UNGC/BSR, 2010)

Sustainable Supply Chains:  
Resources and Practices
Provides information on initia-
tives, resources and tools to assist 
companies in developing more 
sustainable supply chains, as well 
as case examples of good busi-
ness practices. (UNGC/BSR, 2010)

Role of Governments in Promot-
ing Corporate Responsibility and 
Private Sector Engagement in 
Development
Reports on trends and policy 
options regarding the role of Gov-
ernments in promoting corporate 
sustainability and engaging the 
private sector in achieving the 
MDGs. (UNGC/Bertelsmann Foun-
dation, 2010)

Lawyers as Leaders: The Essential 
Role of Legal Counsel in the  
Corporate Sustainability Agenda
An online video — divided into mod-
ules on the four main issue areas of 
the Global Compact — to develop 
awareness of lawyers on minimiz-
ing risk and advising on legal issues 
associated with corporate sustain-
ability. (UNGC/International Bar 
Association, 2010)

An Introduction to Linkages 
between UN Global Compact 
Principles and ISO 26000 Core 
Subjects (draft)
Provides a high-level overview 
of the key linkages between the 
Global Compact’s ten principles 
and the core subjects of social re-
sponsibility defined by ISO 26000. 
(UNGC, 2010)

2008 Global Compact  
Annual Review
Takes stock of the broad array of 
efforts undertaken by business par-
ticipants and other key stakehold-
ers to advance the principles of the 
Global Compact. (UNGC, 2009)

UN Global Compact - Corporate 
Citizenship in the World Economy
Provides a brief introduction to 
the Global Compact, outlining the 
main objectives of the initiative, 
the business case for participa-
tion as well as some of the ways 

in which companies can engage. 
(UNGC, 2008)

After the Signature - A Guide  
to Engagement in the Global 
Compact 
Introduction to the Global 
Compact and overview of the com-
mitment that companies make 
when signing on to the initiative. 
Practical steps are suggested to 
start the implementation process 
and maximize engagement, such 
as participation in Global Compact 
Local Networks. (UNGC, 2008)

Inspirational Guide to Implement-
ing the Global Compact
Presents practical examples of 
how corporate signatories of the 
Global Compact have approached 
implementation of the ten prin-
ciples, emphasizing the solutions 
developed to related challenges 
and dilemmas. (UNGC, 2007)

2007 Global Compact  
Annual Review
Provides a comprehensive picture 
of the initiative and the efforts 
made by business and other stake-
holders to advance the Global 
Compact’s mission and principles. 
(UNGC, 2007)

Communication  
on Progress
Practical Guide to  
Communication on Progress
Revised edition contains updated 
information about creating, shar-
ing and posting a COP, as well 
as practical examples of how 
companies are communicating 
progress. Also included are help-
ful definitions, tips on where to 
begin, examples and relevant GRI 
indicators. (UNGC, revised 2009)

Making the Connection: The GRI 
Guidelines and the Global Compact 
Communications on Progress
Advice and support for linking 
sustainability reporting under 
the new Third Generation (G3) of 
GRI’s Sustainability Reporting 
Guidelines with the preparation of 
an annual COP. (UNGC/GRI, 2007)

Local Networks
Global Compact Local  
Network Report 2010
Takes stock of the work of over 90 
local networks around the world. 
The report features statistics 
and case examples on network 
governance, composition, activi-
ties, issues and communications. 
(UNGC, 2010)

Global Compact Local  
Network Report 2008
Takes stock of the work of over 80 
local networks around the world. 
The report features statistics 
and case examples on network 
governance, composition, activi-
ties, issues and communications. 
(UNGC, 2009)

Global Compact Local Network 
Report: Deepening Engagement  
at the Local Level
Presents the results of the first 
comprehensive survey of Global 
Compact Local Networks and 
highlights lessons learned about 
network building and performance, 
as well as numerous activities and 
examples of solutions developed by 
networks. (UNGC, 2007)

Human Rights
Women’s Empowerment Principles 
– Equality Means Business 	
A set of principles for business, 
offering guidance on how to em-
power women in the workplace, 
marketplace and community. 
(UNGC/UNIFEM, 2010)

A Human Rights Management 
Framework
A poster designed and translated 
into six languages to provide a 
publicly displayed, easily refer-
enced overview for companies 
on implementing a human rights 
policy. (UNGC/OHCHR/BLIHR/
IBLF, revised 2010)

Dialogues on Integrating  
Human Rights: Testimonials by 
Business Leaders
A collection of testimonials by 
business leaders around the world 
on the mainstream importance of 
human rights. (UNGC/GBI, 2010)

Global Compact Resources
The following resources have been produced by the Global Compact Office – often in cooperation with key partners 
and experts – or by one of the associated UN agencies. For more information and to download resources, please 
visit the Global Compact website: http://www.unglobalcompact.org/AboutTheGC/tools_resources/index.html
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Human Rights and Business  
Learning Tool
An interactive web-based platform 
for enhancing knowledge regarding 
implementation of human rights 
principles. (UNGC/OHCHR, 2010)

Guide on How to Develop a Human 
Rights Policy	
Provides instruction on how busi-
nesses can develop and imple-
ment a human rights policy within 
their company. (UNGC, 2010)

Human Rights and Business  
Dilemmas Forum
An online, multi-stakeholder 
forum to discuss dilemmas 
confronting business and identify 
related good practices. It also in-
cludes interactive workbooks and 
case studies. (UNGC/Maplecroft/
GE Foundation, 2009)

A Guide for Integrating Human 
Rights into Business Management
Offers practical guidance to com-
panies wanting to take a proactive 
approach to human rights within 
their business operations. (UNGC/
BLIHR/OHCHR, 2009)

Embedding Human Rights in  
Business Practice I - III
The three volumes in this case 
study series explore the practi-
cal meaning of human rights for 
companies through peer-reviewed 
case studies on business practic-
es. (UNGC/OHCHR, 2004 - 2009)

Human Rights Translated: A Busi-
ness Reference Guide
Illustrates, through the use of 
examples and suggested practical 
actions, how human rights are 
relevant and can be managed in a 
corporate context. (UNGC/Castan 
Centre for Human Rights Law/
IBLF/OHCHR, 2008)

Human Rights Impact 
 Assessment Guide
Provides overview of the process 
of implementing a human rights 
assessment programme into a 
company. (UNGC/ IBLF/IFC, 
2007)

Labour
The Labour Principles of the 
United Nations Global Compact: A 
Guide for Business
A resource for enhancing knowl-
edge regarding implementation of 
labour principles, including sug-
gested actions for each principle 
and an inventory of key resources. 
(UNGC/ILO/IOE/ITUC, revised 
2010)

Human Trafficking and Business: 
Good Practices to Prevent and 
Combat Human Trafficking 	
Guides business on how to avoid 
being implicated in human traf-
ficking through the use of their 
products, services or facilities, as 
well as how to make a positive 
contribution. (UNGC/UN.GIFT/
ILO/IOM, 2010)

From Principles to Practice: The 
Role of SA8000 in Implementing 
the UN Global Compact
Presents case studies of com-
panies that have adhered to the 
SA8000 standard as a way to 
advance their commitment to the 
Global Compact. (UNGC/SAI/
CIPE, 2010)

Combating Forced Labour -  
A Handbook for Employers  
and Business 
Provides guidance to employ-
ers’ organizations and individual 
companies on forced labour and 
human trafficking, including 
practical tools and materials that 
help identify why it is a concern for 
business and actions that can be 
taken. (ILO, 2008)

Eliminating Child Labour -  
Guides for Employers 
Three practical guides provide 
ideas, advice and examples for 
the prevention of child labour, the 
withdrawal of children from work 
and the protection of young work-
ers from hazardous conditions. 
(ILO, 2007)

Environment
Environmental Stewardship Strat-
egy: Overview and Resource for 
Corporate Leaders 
Designed to help companies 
develop a comprehensive envi-
ronmental strategy, following 
an 8-step model. (UNGC/Duke 
University, 2010)

Caring for Climate: A Call to  
Business Leaders
Outlines engagement oppor-
tunities through the Caring for 
Climate initiative, which assists 
companies to advance practical 
solutions, share experiences and 
inform public policy. (UNGC/UNEP, 
revised 2010)

A Greener Tomorrow – How Car-
ing for Climate Signatories are 
Leading the Way to a Low-Carbon 
Economy
Analyzes progress made by 
signatories in addressing climate 
change and assesses public 

disclosure of greenhouse gas 
emissions. The report outlines 
corporate leadership in climate 
mitigation and adaptation. (UNGC/
Dalberg, 2010)

Low-Carbon Leaders –  
Transformative Solutions for  
a Low-Carbon Future
Presents transformative solutions 
that businesses around the world 
are implementing to save energy, 
reduce emissions and ensure a 
low-carbon future. (UNGC/WWF, 
2010)

Framework for Responsible  
Business Engagement with  
Water Policy
Assists companies in responsible 
water policy engagement, provid-
ing core principles, strategies, and 
operational practices. (UNGC/Pa-
cific Institute/WWF/Government 
of Germany, 2010)

Corporate Water Accounting: An 
Analysis of Methods and Tools for 
Measuring Water Use and Impacts
A stocktaking and assessment of 
existing and emerging water ac-
counting methods and tools being 
used in the private sector. (UNGC/
UNEP/Pacific Institute, 2010)

Connecting the Dots – How Cli-
mate Change Transforms Market 
Risks and Opportunities
Charts the intimate interaction 
of climate change with other 
key issues on the global agenda, 
and identifies the requirement 
this places on governments and 
international agencies to develop 
a new level of policy coherence. 
(UNGC, 2009)

Champions of the Low-Carbon 
Economy – Why CEOs are Ready 
for a Global Climate Agreement
Conveys insights of 40 chairper-
sons and CEOs around the globe 
regarding the need for climate 
change action. (UNGC/Dalberg, 
2009)

Caring for Climate Series: 
Presents a range of perspectives 
on the roles of business, inves-
tors and governments in tackling 
climate change. The following 
reports are part of the Series:

•�Best Practices and Policy 
Frameworks: the 2009 Survey of 
Caring for Climate Signatories. 
(GlobeScan, 2009)

•�Energy Efficiency and Low 
Carbon Intensity: Are We Mak-
ing Progress? (Yale University, 

School of Forestry & Environ-
mental Studies/Centre for 
Business and the Environment at 
Yale, 2009)

•�Change is Coming: A Framework 
for Climate Change - A Defining 
Issue of the 21st Century. (Gold-
man Sachs, 2009)

•�Investor Leadership on Climate 
Change: An Analysis of the 
Investment Community’s Role 
and Snapshot of Recent Investor 
Activity. (PRI, 2009) 

•�Building a Green Recovery. 
(HSBC, 2009)

•�Carbon Markets - the Simple 
Facts. (Mission Climat of Caisse 
des Dépots, 2009)

Water Disclosure 2.0 - Assessment 
of Current and Emerging Practice 
in Corporate Water Reporting 
Examines and analyses corporate 
reporting on water sustainabil-
ity for 110 companies across 11 
water-intensive sectors. (UNGC/
Pacific Institute, 2009)

CEO Water Mandate – Independent 
Review of 2008 Programme of 
Activities 
Assesses the initiative with 
respect to a number of areas 
including governance, working 
conferences, stakeholder partici-
pation and transparency. (Arthur 
D. Little, 2009)

The CEO Water Mandate
Assists companies in developing a 
comprehensive approach to water 
management, covering six key 
areas: direct operations, supply 
chain and watershed manage-
ment, collective action, public 
policy, community engagement, 
and transparency. (UNGC/ Ministry 
for Foreign Affairs Sweden, 2007)

Anti-Corruption
Fighting Corruption in the Supply 
Chain: A Guide for Customers and 
Suppliers
Outlines common supply chain 
corruption scenarios and provides 
a framework and set of tools for 
addressing them. (UNGC, 2010)

E-learning Tool: Fighting Against 
Corruption
Offers an online learning platform 
that companies can easily access 
to obtain practical guidance on 
how to fight corruption in all forms 
through six interactive dilemma 
scenarios. (UNGC/UNODC, 2010)
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Collective Action – Building a 
Coalition against Corruption
Provides options for combating 
market corruption based on “how 
to” examples, including a range 
of tools that help users tailor col-
lective action frameworks to their 
specific circumstances.
(UNGC/ICC/Transparency Inter-
national/WEF/WBI/CIPE/Global 
Advice Network/Grant Thornton/
Siemens, 2010)

Reporting Guidance on the 10th 
Principle Against Corruption
Equips business with practical 
means to report on anti-corruption 
policies and actions comprehen-
sively and effectively through a set 
of 22 reporting elements. (UNGC/
Transparency International, 2009)

RESIST – Resisting Extortion 
and Solicitation in International 
Transactions
A scenario-based tool for employ-
ee training on resisting extortion 
and solicitation in international 
transactions. (UNGC/ICC/Trans-
parency International/WEF, 2009)

Clean Business is Good  
Business – The Business Case 
Against Corruption
Brochure outlining why companies 
and corporate practitioners should 
actively engage in the fight against 
corruption. (UNGC/ICC/Transpar-
ency International/WEF, 2008)

Business Against Corruption – 
Case Stories and Examples
Examples of how to deal with 
challenges when implementing 
the Global Compact’s anti-corrup-
tion principle. (UNGC, 2006)

Business Against Corruption -  
A Framework for Action
Resources and tools to assist 
companies in implementing the 
10th principle on corruption. 
(UNGC/IBLF/Transparency Inter-
national, 2005)

  
Development
The Global Compact for  
Development	
Outlines the UN–business partner-
ship framework and clarifies how 
companies can engage through 
their core business, social invest-
ments and advocacy. The docu-
ment also lists available engage-
ment platforms for business and 
showcases examples of success-
ful partnerships. (UNGC, 2010)

Principles for Social  
Investment (PSI)
A set of voluntary principles to 
guide the ongoing practice of so-
cial investment by organizations, 
seeking to increase the impact and 
scalability of such contributions. 
(UNGC/St. James Ethics Centre/
CECP, 2010)

Business.un.org
Provides an online platform to 
connect businesses with UN 
entities seeking collaboration, 
based on resources and needs. 
Also includes a repository of UN-
business examples. (UNGC/OCHA/
Global Hand, 2010)  

Innovating for a Brighter Future: 
The Role of Business in Achieving 
the MDGs
Assesses the contribution that 
the private sector has made to UN 
development goals including prog-
ress made since 2000. The report 
identifies the most significant and 
scalable trends. (UNGC/Dalberg, 
2010)

Coming of Age: UN-Business  
Collaboration Since 2000
Reviews the evolution of the first 
decade of UN-business coopera-
tion, looking at cases and achieve-
ments. (UNGC/GPPi, 2010)

Food Sustainability -  
A Guide to Private Sector Action
Examples of best and emerg-
ing practices in seven key areas 
relating to food sustainability, as 
well as suggested actions for busi-
nesses. (UNGC with broad alliance 
of collaborators, 2008)

The United Nations and the Private 
Sector: A Framework for Col-
laboration
Outlines different ways in which 
the private sector can collabo-
rate with UN agencies, funds and 
programmes to address global 
challenges. (UNGC, 2008)

Business Guide to Partnering  
with NGOs and the UN
A tool providing information 
to assist in the partner selec-
tion process and by identifying 
leading non-profit social actors 
from around the world that have 
demonstrated skill and excellence 
in partnering with companies. 
(UNGC/Dalberg, 2007)

Enhancing Partnership Value -  
A Tool for Assessing Sustainability 
and Impact 
An interactive tool to improve the 

effectiveness and developmental 
value of partnerships between the 
UN system and the private sector. 
(UNGC/UNDP/UNOP/UNITAR, 
2007)

Joining Forces for Change: Dem-
onstrating Innovation and Impact 
through UN-Business Partnerships
Showcases a broad spectrum of 
initiatives seeking to unleash the 
potential of UN-business partner-
ships. (UNGC, 2007)

Business UNusual – Facilitating 
United Nations Reform Through 
Partnerships
Shows how partnerships between 
UN and business have acted as a 
catalyst for reform and institu-
tional innovation throughout the 
UN system by infusing private 
sector management practices 
and performance based thinking. 
(UNGC/GPPI, 2005)

Peace
Guidance on Responsible Business 
in Conflict-Affected and High-Risk 
Areas: A Resource for Companies 
and Investors	
Provides general principles to 
assist companies and investors 
in their efforts to make a positive 
contribution to sustainable peace 
and development in conflict-
affected countries. (UNGC/PRI, 
2010)

Doing Business while Advancing 
Development and Peace
Provides examples of how compa-
nies from a variety of sectors are 
positively contributing to peace 
and development in conflict-prone 
or post-conflict operating environ-
ments. (UNGC, 2010)

Doing Business in a  
Multicultural World
Helps companies to address 
cross-cultural issues and explore 
how they can facilitate intercul-
tural understanding in ways that 
benefit both business and society. 
(UNGC/UN Alliance of Civiliza-
tions, 2009)

Peace through Commerce -  
Responsible Corporate Citizenship 
and the Ideals of the United  
Nations Global Compact
Part of the Notre Dame Series in 
Business Ethics, the book looks at 
the purpose of the corporation, the 
influence of legal and peace stud-
ies, and the experiences of career 
NGO officials and business leaders 
to better understand how com-
merce can help promote peace 

(Notre Dame, 2008). Purchase 
required.

Enabling Economies of Peace: 
Public Policy for Conflict-Sensitive 
Business
Identifies a range of concrete 
actions that Governments and 
international organizations can 
undertake to better assist private-
sector efforts to promote effective 
conflict-sensitive business prac-
tices. (UNGC, 2005)

Investment 
Principles for Responsible  
Investment
Voluntary principles providing 
guidelines on how to incorporate 
environmental, social and gov-
ernance issues into mainstream 
investment decision-making and 
ownership practices. (UNGC/UN-
EPFI, 2006)

Who Cares Wins Series
Series of publications that explore 
the consideration of environ-
mental, social and governance 
by mainstream investors and 
analysts.

•�Future Proof (UNGC/FDFA/IFC, 
2008)

•�New Frontiers in Emerging Mar-
kets Investment (UNGC/FDFA/
IFC, 2007)

•�Communicating ESG Value Driv-
ers at the Company-Investor 
Interface (UNGC/FDFA/IFC, 
2006)

•�One Year On (UNGC/IFC, 2005)

•�Connecting Financial Markets to 
a Changing World (UNGC/FDFA, 
2004)

Additional resources:  
www.unpri.org 

Business Education
Principles for Responsible 
Management Education: A Global 
Initiative – A Global Agenda
The mission of the PRME initiative 
is to inspire and champion re-
sponsible management education, 
research and thought leadership 
globally. PRME seeks to establish 
a process of continuous improve-
ment among institutions of 
management education in order to 
develop a new generation of busi-
ness leaders. (UNGC, 2008)

Additional resources:  
www.unprme.org 
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Human rights

Businesses should support and respect the protection of
internationally proclaimed human rights; and
make sure that they are not complicit in human rights abuses.

Labour

Businesses should uphold the freedom of association and the
effective recognition of the right to collective bargaining;
the elimination of all forms of forced and compulsory labour;
the effective abolition of child labour; and
the elimination of discrimination in respect of employment
and occupation.

Environment

Businesses should support a precautionary approach to
environmental challenges;
undertake initiatives to promote greater environmental
responsibility; and
encourage the development and diffusion of
environmentally friendly technologies.

Anti-corruption

Businesses should work against corruption in all its forms,
including extortion and bribery.

Principle 1

Principle 2

Principle 3

Principle 4
Principle 5
Principle 6

Principle 7

Principle 8

Principle 9

Principle 10

The Ten Principles of the  
United Nations Global Compact




